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Background

• March 2020: DHS stopped most 
annual eligibility renewals, other 
eligibility checks and most adverse 
action on enrollment

• Continuous coverage ended March 
31, 2023. Medicaid redeterminations 
have begun.

• 1.5 million Minnesotans need to 
have eligibility reviewed
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The unwind in Minnesota

• 12 monthly cohorts for renewals 

• Renewal month based on 
initial application date.

• July and August cohorts are 
currently in a redetermination 
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July, August renewal cohort extensions

• Planned to start closures for the first group of renewals on July 1.

• Deadline extended one month over concerns about the number of people who 
had not renewed. First cohort renewals now due by July 31.

• Extra month allowed for additional outreach with thousands more submissions.

• Extending coverage brings fewer people to county and Tribal offices after being 
disenrolled while those offices must continue to process renewals.

• This week, Minnesota announced a decision to extend coverage for people who 
need to renew by July 31. Second cohort renewals now due Aug. 31.
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Renewal extension impacts

• Keeps low income families in Minnesota covered

• Reduces disruption in care that impacts providers and patients

• Counties, Tribes, and State

• Health plans, provider organizations, community organizations

• Outreach efforts

• Forecast impacts 

• Forecast anticipates staggered renewals, churn. 
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The national landscape

7/27/2023 6KFF Renewal tracker: https://www.kff.org/medicaid/issue-brief/medicaid-enrollment-and-unwinding-tracker/

https://www.kff.org/medicaid/issue-brief/medicaid-enrollment-and-unwinding-tracker/


Commitment to health care access:
Funding from the State Legislature to support renewals

• $36 million in flexible funding for county and tribal nation processing agencies

• $3 million increase to navigator payment pool

$1.96 million in supplemental funding to navigator organizations

• $4.5 million to implement a temporary disregard of excess assets for people 

who are age 65+ and who are blind or who have a disability

• $5 million to suspend MinnesotaCare premiums to ease transitions from MA

• $23 million to DHS for additional administrative resources

• $1.8 million for the state share of systems funding
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Other

MN Unwind 
Enrollee 

Touchpoints

Text Phone

• Managed care plans may outreach enrollees 
via social media such as Facebook, 
Instagram, and blog posts

• Enrollees may receive newsletters and flyers 
about renewals from their managed care 
plans

• County/tribal processing agencies may reach 
out to enrollees proactively to complete 
their renewals by phone

• Managed care plans may outreach their 
enrollees via robo calls, which DHS also is 
exploring

• Enrollees receive three communications via mail, 
including:

✓ Pre-renewal notice six to eight weeks 
before their renewal to inform them to watch for 
their renewal packet in the mail and to update 
their contact info

✓ Renewal paperwork approximately two months 
before their renewal dates

✓ Closure notice if response to paperwork is not 
received timely

• Enrollees may receive five text messages from 
DHS, including:
✓ Introduction announcement
✓ Address update announcement
✓ Renewal awareness nudge
✓ Renewal form nudge
✓ MNsure referral nudge

• Enrollees in managed care plans –
approximately 85% of MN enrollees – also may 
receive text messages from their health
insurance plans

• Enrollees in managed care plans may receive 
emails about their renewals from their health 
insurance plans 

Mail

Email

Community Engagement
Engaging with enrollees face-to-
face at community presentations 
and events

Call Centers
Providing phone support for 
enrollees with questions

Renewal Date Look-up Tool
Supporting enrollees and their 
assisters to confirm renewal dates

Renew My Coverage Website 
Providing a robust set of renewal
resources

Commitment to health care access:
Enrollee outreach



Increased touchpoints with enrollees

Mail
• DHS: 292,970 mailings to July/Aug 

households

Text
• DHS: 92,182 texts to July/Aug 

households 
• DHS: 1.33M total texts sent since 

May 15 

Phone 
• DHS: 14,000 robo calls to July 

households 

Email 
• From health plans who have 

accurate email addresses 

Other
• Social media

• Community outreach
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Commitment to health care access

• Worked with CMS to create flexibility for clients and 

county/tribal processing entities

• Developed and implemented enrollee-focused renewal 

resources

• Refined escalation process with messaging to direct 

enrollees to support in case of a crisis or emergency
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Innovative approaches: 
Document uploads, phone renewals 

• Minnesota doesn’t have an 

online renewal portal

• Renewal process is paper-based

• CMS required Minnesota to 

have a mitigation plan 

• Uploading renewal documents, 

phone renewals are in the plan
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Innovative approaches: 
Renewal lookup tool 



Innovative approaches 

• Developed, implemented 

process enhancements

• Produced distinguishable 

envelopes for renewal 

notices

• Revised renewal forms
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Collaboration and partnership: 
Partner toolkits

•
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https://mn.gov/dhs/renewmycoverage/communications-toolkits/

https://mn.gov/dhs/renewmycoverage/communications-toolkits/


Collaboration and partnership

• Develop, share training materials for eligibility workers

• Biweekly roundtable calls with providers, plans, navigators, 

counties/tribes

• Provide reports to managed care plans to support 

communication with their enrollees

• Coordinating with other state agencies to share relationships
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Transparency and accountability: 
Active engagement with media



Transparency and accountability

• Keeping the public informed during the renewal processes 

• Taking ownership of issues within our control and 

mitigating issues outside of our control

• Invite subscribers to updates as they emerge

• Will be proactive in communicating information about 

how Minnesota is doing
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https://public.govdelivery.com/accounts/MNDHS/subscriber/new?topic_id=MNDHS_460


Address disparity, enable equity: 
Targeting areas where people are most vulnerable

• Know where there is a high 
density of enrollees who also 
are most vulnerable

• Best opportunities for targeted 
community outreach

• Provide most value for social 
media, online and traditional 
advertising

• Showing success
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Address disparity, enable equity

• Planned and hosted equity forums

• Process for community organizations to request 

resources, technical support

• Materials in five languages other than English

• Engaging with other agencies, community partners
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People on Medical Assistance 
and MinnesotaCare should:

• Contact county/tribe if their address or phone 
number has changed

• Go online to look up when their renewal is due

• Watch their mail for the envelope with a blue dot

• Complete and return forms as soon as possible 
to avoid gaps in coverage

• Visit mn.gov/dhs/renewmycoverage for more 
information

• Navigators offer free support to help with 
paperwork: mnsure.org/free-help. 

https://mn.gov/dhs/renewmycoverage/
https://mnsure.org/free-help


Questions

Ann Bobst, Director of Legislative and External Affairs
ann.bobst@state.mn.us | 651-431-4907
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